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AGee 71 ATRoR S SOz T Fxo) 7% 2 olF Belia gl
71Qaate) 45 o] B8 ole AL AFsHE A AA Tk Aol 1A5(1986)
L oodwem s A e ted 2 A K 208 2 AAAARD T4
oh A, BaE AU dA FAE AR B4, Avtide] B Ayl 24
i g 94wy 58 wgele 98

A A (uniformity) o] Y 7+ 2 A (regularity) o] Utk AA], F4
A

7HE71E 9l =400 7%%/‘]74 LR | D} I gk A, 7HrIgelst WER AAS

= ha
el wet k7|9 B A4S dATete] ofol #e A AS AASE Aow B ¢
AT wEbA 7T A Gt AR AI(ED) T stuoln, dA v57 g5
(AOM) ] A% E3H(DIGs: divisions and interest groups) = ttfoll = L& H o] 9)&S
A3 F U

A

7HE719e A AAIA R AAY Gl B E7bEAe A EE T h(Astrachan, 2003).
n52 7k 9 A vs A A 71 2R o7, v= A 9] 5w (backbone) 2 Q14
L u (g s, 2022). Yok 7FE7IEE v=TIde] B%E AHAskaL glew, GDPe
40%, =539 60%E APA L et g FH e 77 gel diske] Botero et al.(2015)
fre A 7FSol i AAe Sl FAVIYY] diFEs Afsta dvkal FEEch
T3 779 7 AAlel AtE T3E shal Aok 5d4S BE 7199 60%s 7T
4, GDP9] 55%, 1189 58%5 # Y=L o1& GDP9] 70%, 189 h%E, 9
2 7hE7]g o] 39nk AHEE A1V 2/3), 9WM2A o] 18-S AAA 3 glrkar g
th volrt 7k tE V9] fERT £ o o AEsh, I g ol A&7t

5ok AT MelL Ftelhe)
7}*71%1 49} go AAA e o] dlH e AbsA g Z gt 01
& HIZFS714 (LR ID)el vl A8 o ol st FY
== 3}113}“4, A GAEsell g o B FAoE AdgEs Fallste] AE A A S
012). B3 7F57]9 2 A AGALE] o] o7 7hA] A,
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DA v g8t = F 26719 DIGSE T4 5 o] glon o] & 715798 Entrepreneurship &
ol &3kl o e FUB724%)S Fretal = ) F shbolth ApA S AR vl a7 g gt
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3] &9 o] X (https://aom.org/network/divisions—interest—groups) & 11 F ¢lg.
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& T o] FAHENIT AR, 7Y B T W83 HAl o] 2ol sl
sl stk AR, 7] B Fe AFdSs eueket e w st
e AT WA ek ATdge 20209 At e gl A wikek T
2 Ty ool AR vt 7190 dTEd AATE ARG sl
Family Business Review(FBR)E 25 & 3&}9], Entrepreneurship Theory and Practice,
Journal of Small Business Management, Journal of Business Venturing, European Journal
of International Management, Journal of Family Business Strategy, Journal of Family
Business Management 5ol Al 71571 #d =53 TSR A FA9 AF A
59 B8 JARAR, A2, LA A9 G738 A A9 47
Hleha, G5 Selue 5799 A AT Pre At

V71948 Bole w7tttk Sttt 254 vh2 Jojual 9low, oA 7kA] F2
H Asle gl A 2ok INTY 2aAQ007 oshd, dA 7157199 A= of
oA71A] o) elgtar F7g3tar tt. Westhead and Cowling(1998)2 71 &4 Q1 W
2 7FE7I9S B W dedl, & Auirkso] 7199 AfHS 50%0]d Zhal
3 . Handler(1980)%= 7}&9] AGd7 A9, Ao o4 A A
ol T v FwelA THETIdS Ao WiEla Atk Astrachan et al.(2002)
‘F-FEC"ol&t S=5 Ahgsto] 7<7]9dS Addoz Ao Wea vk HE3gk Shanker
and Astrachan(1996)-2- 7159 o] Aol wpah Fo] F37F g9 A 7= Yro] 1
Fata Jot. B =EolAE L“’ﬂi(ZOZZH gejol et 7719 UHRe] d(fVE o
of Aufst= 797 ® Ago vzt gtk o7|A (i 7S FhE FE Al
At FH o]& FE:1 24, 3AY Fol SAIg B5-5 ZHezith Aujek 7F5o] 7]l
gk ders SAACIY, A F)S
7192 HAag 247t 71A Gl wed o 7 2 yehd
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2) 7157|do| 3 A|AH]

71571999 3 Al=Ee dubr]de] 7] (business), 4@ (ownership)ol th7) 71
(family) #7Fst Zlelth. 7|92 A4 J=7F gdolm ZA/Nad s 4G A & o]
olel &3t 7t5& M % @ AHChief Emotional Officer)7t gtielw] 715A18S g
74E3] o) TFE 3] 7L ofel &ahn, mpAHto R Af o]ARS] ofFfo] #yolm, F
FF3|9 o|A}E] 7} o]o] &S HGersick, et al., 1997). ©] 329 A|&EA JMEHL VS
AlZ=gl o] 28] dqlolm TFES TS S b Shllske ZEXE, ahE, dsolH,
Aol BAstal AlFS oFa Atk o] o8 V|Ygs =y ‘44 - 9 3o
A, A3 o] o9A A Age Tt dEE ASKH R AT
Al z"o| A 7hEd 7190 FREE i ol 7?5—31/‘3%
o] g Zdea AT EA st Frh(Michiels et al, 2021). wHebA 71

Z1ge ol Feael 1Ee] waal, FelHoln A e B T %3
A7 %1500 AR S FRUAA ok B,

<3™ 1> 7HE7|H 2l 3R AlAH

. Only family members

. Only owners

. Only employees/managers
. Family owners

. Employee/manager owners

. Family employees/managers
Managers
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. Family owners and employees/ managers

& Employees
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(1) 7o) A2

74 Aujxe= 7FEAES 9% 7HE3] 9] (family meetings) 9t 7HE 91 3] (family
council)7} F5-& o] &t} 7H53] 9= 7ol 3 B E Frstal, Al EESHL, 7Y
of sl wi-$-a1, 7} AAA A 715 A # B AFS FrIHeE FHE 5 9t vF
3] o= A7 71 (strong family) ¥ EE3F 7] ¢ (strong business)S T-E3F=0 =-2-0]
Atk dH 7S dseE B A oo ThETIgel dldE = dl, 72 Hte] EER
A BEE =0 EAS EES] 9] Fr)How

&

Fol7l% gtk 7FE719d o) AR
] A542 SARF o, k7] (F7)
x| uk A H o g FFo] FEA o] AT A|FT o)
c}.

719 e] Auftze oAk 7F dlE A1, o]Aks]= 71 ] Atz e] A Fo] SR
199 #Apdelm mejel $17]e] gk Ao Bolt) 7157199 o]AkslolE 7|9 A
S 7 TMETFR YR o] R3] ol ALs]) Abe]o]abel KA o] Afe] HZbESAd 4,
23 7] e] AR o R A AEolALE, MY FEE BasAY HaA gl ¢
719 Ar1dE £, eue BE old|@ ARl Al Ralsks (YuholAtd R Um

3

= (Q]
th. o] T 7}Eol Ak (family board)e A& ZEal UARE 714 el A4 HeshA] &

A

I

M ¥ (g2

7T A V9] deem A, 7ol EAdkE oA ot
3, 2022). w3k 7= vl 9 7HEe] Fx ol Al oA AAS WA E Y] 98t

of Abslolate] Egjo] B Lzt

%

Q) #l Fo o2 WA 2T, Odom, et al (2019)& 006K E| 20131717
o) o7l Fo ATE EUR 5719 5 o2, & deelE, HAtelE, 2917

ol
ARBIAM A ZEA (), 2Elal Aol &S A8kl Sitk. o]} o] gt o] &S (]



1) th2lelol=

g ¢lol&(agency theory) 7199 AftZxel #ek oo 7]|le] Fa ol i
A FF, QAR BEA 5o olsizt dEE wl, olE A fd vlgo] sk,
oje} #HE o]Fo] thE]dl o]Eolth thE|el o] TR v S TEske
2AQ alo g oldl= Ho FF ool digRl]l AdA 1+ #AE, v T4
U9} &g FRd oY o] AFo=E v ¢ Qv ¢k digldl HjES FolAY ¢l
of7] fJall ALY AR =7k sk, olZle] ZIA7HAIe oW BAME =T
= BHel & spdo] EATtE. WA e AQES71d (managerial - entrenchment
hypothesis) §& #F3E7MdE & & AZth o] 7ML 7FEA o] AE EolW FF
of F& 7 ZRAe] FAAQ &2 olsfdx|7Hd
(convergence of interest hypothesis) W AGaret = 3 o]
| AAZE At DGR FFIEX 3 S s "ot
E o] Bo|tHEA S, 2022). 7FE71Gel A el o] &9
7FET ALY A sE e BARle]l B S, 7IEE 77 Tl s AuAA B
stthe 7H el A & dtH(Michiels, et al, 2021).
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2) TAtOlE

o

Abo] & (stewardship theory) 172 o]7]|H oz sttt gigQlo|E3= i,

A= ovie] oo AT AR PFHTIL B

o2

s

% 3 = oolgolth & AGAE ovmy
B wE 7499 il FaAd Pasked, ol deels eue wre 25 ¥
A%} ohiet JEgeHel G5 s pAR we golth YAt B FAvlol =, A}
olZoletnE shul, Aol AW 719 Buel A BE F& wATAH BE
o 24, 15719 oush 494 e B At 52 AR AT AAolRE 7)Y
o) ARt oMl BAL e e A% ANFTIL otk WAGAT BeHow
o1 ool el & w, @UATA BRI AEAY ovsh AR LFAA
2AY 228 W, Qe AAAe) DA 0d AEHT o7 Ao nWT
(L, 2022 BIEA S, 2000, RTE S, 2010)

3) AHZ[EO|E

A}l 7] & 0] E(resource-based theory)S 7|10l B3+ 24l ola A o] AAA}=
o|Zo R o] AP YUY AE&A ] SHE FaA shestttal o 7] A
& ofg] 7ER7F QAR o] F 7} (family)o] thE Al Aol n ol¥l J}EHE 2H 9] o9
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& 3 AgolM, Be S TRAT B ol BAZ B Bye 24AYS A5
of oAk, 7HE719 € Aelo] £ /1A Ak Aol ohiet ASTH AN G A3
2. WA Lk SRE AT A1) AHo] D Ak el AR 9 A2

[©]

A9, 7 el 7S Sl o9 A=A ] EHBH e, SpARRE W Q=
2] 71Eo) L Gatolih e o uhtolo} dul A1 kS Aistdm BUS
tg}sfolof sht}. 7pEo] 7A7Fsle] ]:-E—%{F_P 7]?30] g 71 ded d7e 7ol Hew
AETAAA =S AF S, FHE FHH B F AW, AKEA 222 o4

014

274E o1, ThHE 5xE 94 okbﬂoﬂ WAL THA ok sk, mpA o R 7Eh T2
Aol A2 o1gstolof 3THEY F, 2022). Habbershon¥}t Williams(1999)& 715714 €]
A& 7HSrhE- (familiness) &5 EASGITE 7FEThgol @ 8] 7FERte] 7k Kol A
& Yokl o] g A&7 =AY, o] HES %_‘—71111, trol7t o] H-ge] &
AR, Aoz HERA T& ou|dith ARAH o= 7152 7t tlE Al A
olm 7ol A(IF), &2 ()R dFE 7A=H, ole 715719 #AAEC] 7HEE o9
Al BElsterbel met 71de] A7 2 FE A3, BAVE 2 FE dvke oot

4) M=|EMAH THRI(SEW)

A8 A A 7}2] (socioemotional wealth: SEW)+= Gomez-Mejia 5(2007)° &3] S #|
719 o]EoF UV TS VIgS FEskE tRd olE F9 shuolth. SEWE b
%719 99 ol A AAHo g ol o]2o g 71 U9 HAFA FH T2 7%

& Axete o8O, VIS 219 FHARI B4 AAA H(E)E FEe
gFofyeh 7RIS AEA o= fFAskE Hlolk= )tk Berrone 5(2010)2 SEWE 7
UAA R AAEE X AY o= Aot ) SEW-J B o

F{:\: 0.4.4

L
L
= A4

I

(socioemotional wealth)9] FA|A  &532F &Hof EH?‘?FO#+ 3&*&% 7}?_]‘:1rt Zlojt},
Berrone 5(2012)-2 SEWE 7F59] AAA, B8A, A4 1A, 715 4= 5& A7
A BAA7F At AFeta, 919 SEWE 572 s, O 7Y 2419 o
@ 714l ik 7S] AL, @ 75 B A4 di @ 7] A
oz, ® 7HdEAE &3 75 i35

5 MTol&

A = o] Z(institution theory) &-& A|=3}o] & (institutionalization)& &S =¥ U4
< 9% v B 242 o7)e Ao] oy, 24 & e ARRE of7]= o=, old
A5 dEAdo] oo A Wslel wpef ~2xR AdEE AS WA 5 Qlvkal o1
THARIS, 2008). 5 x4 o] AEsH| HalXe 28420 Aiks sk A oldo= o3
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AAZFE A (legitimacy)S & 538k 3lo] Tasitia o7t AdAdolst 249 &
sol vpeA st Adsty A il 7hx], eja Ay A < o
Mol AJZEE ofm|git), o] o] 22 RAS Ve FRET wo
[ PA= A 7HA, AR D] 1AH B A A
A 9], 2007),

ALe] FAHRAEE AAA-E 314
w3 a4 7t od des &

@ =

IR A FTE) 9l
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2008; ©]7d+, 2019).

FaU 199 G GRA9 R A A8 3 afsRel o
EE A Ao R BA ) e 5(2020)F 2006~2018744(1393h) HEH A]-ubapet
St 1205F BaA 8 22HE DI APOE Fe AL A TEE
BAslelt X ak ol® 2reR el %9 AFAFE nBtug duk

729 Aesh ATFHT

WA 7157199 Aol ek gAY e AL
Fol A 1609 (49.4%) 0.2 A<D BYth 1 thg oz AujrrEel
MFOE Ao Wl o] TOUAACIULh olF % U A v AETYA
AtS 7102 50%017H35%, 10.8%)°] 7HE wkeow, 20%(74, 2.2%), 5%(3%, 1.5%),
SE3 2FAY HFS EFT EFAT) 5 oA HEtd 9 E, 2020). AT 55
e FA AGole] o], SEWS #4 5 %7199 Sold SHoz TR A

Qo5 L) 2749



< E1>E S S0 AR el RHE Aatolrh. AFAT7} 2827
(825%) 0.2 e i}ﬂé}‘}iﬂ AL EAAE AYATE DT ¥

STk 58 AAAL 2AAE10)S hpRo] ARSA A AEHE 2ACIEA, F
Aol g Aolgleh = wlw B ol 9ol A2 olEold 23 AN
L ogee] =Re Fohus] oleyrh HREe A Adshs AFATE AdAT
(149%), 7H1A%& 9181 ARA7E Aol B8 ASAROT 715 DBE TE8 A741.3%)
2 rojAint. ) ;

D E
=1 E
Z£9] DB 99X 7157199 AAAIHEL v71E7]9 ¢ 7§°§"03Jr9]r H|al
)& S48 9% Aol gF-Eoldla, 7571 5he FEES
E AFR3E =52 ol 4= gl

of HE AT Azoiq
2 60(17.5%) 282(82.5%)
® I AS A
& | BH | 28 | AR
T oy | " | a9 | € e
g2 | P | »
H] 21 39 51 85 14 5 3422)
=3 (6.1%) (11.4%) | (14.9%) | (24.8%) (41.3%) (1.5%) (100%)
(A5 TGS, 0002 Tt AFFTE A '
2. AFFA
< H 2> WAyt FAE AFdste d§ B3 Aajolty. £R73 Ay 4
duEl/A g el 264%2 P e, oldE ARAHom Aufyx, Wk, 24, CSR
o] XFHYLL theoz A BH =1 182%0]H, oldE SAHA, AR ST w
5, ATAA SAE A% 2 5ol F& FAAG AT/ A= 124%= g2 Aol &, HA
ol &, Farhd 59 FA7F 23 Uk A 11.8% =2 1t ol e=d, 2y
o A F&ol W AGAdHrt giFiEola, TG vrkEr1ge] A9 E vl

2) ®1°] 9/ F w=EF 34282 A7FHAA FhHE =2 EAR ATWE =E FE4H)H
o 8 b



17 27149 Solge 79%= WA Bgkd), ol AHE AR&3 B
© el 9 Rk, ASAACHEA SR, AFI g 15 A, HEER 59 v
ek 20) ook /A, /15 CBO, 715 el, 5127l 4TSl SBW 5 A
Fo) Ayolzo] 2FH 253 ATk A AEYE TA%E FE FF FIAES
Jom 539l A% A AT olFoAT AT, 5199 sl e B
9% sol 24 w 1 54% W Fo] gk, o9 Aol aAE thzbEel 4

5o el FAE A7dYSs A¥Ed v Zrh d%o] Dyer 5(1998)2
Family Business Review(¢]d} FBR)o 714 =w(3F3FE 198871997) 1869 th o=
FAE AFTES 2AEIATE 2 A3 7o FEiA1475%) 0] AlY Bk, A
(125%), 7199 e (11.7%) o] ATt Bird 5(2002)2 FBRl AAE =< 108H S X
sto] F 14899 =S FAEE 2480t 1 Ay Al /Aol Ad wkan(28%),
SA(19%), 50144(10%), 25(10%) coldth 53] 20d A Bird 5(2002)9] A7 234+
A et 7719 e FAE AT R vseshA YEhdaL 9l oL Aol gk A
Abeh= w7 35 & F Atk

@3 Htol Sol¢t Evert ?(2016)9 7}5371?3 G2 ol2dTH el B2 I1ds
OJFUAIRE, F ¥ B o|EEE Hasitn FAESAT 53 A o] E(key
theories) 2.2 the]¢lo] &, SEW, O]SHJ&ZI]X} o]ES& AwstH, ole} tlEo] FA, Auj=
5o FAIY o] Jdo ko g yela Quial Felelth B3k Daspit, et al.(2021)
7VENG Y ATE 7E7IYe] B £ 4 % (homogeneous)©] oFH gl o1& 2 (heterogeneity)
ojghk 7P stel o] FoA 1L vk FHstal At dE W, 7T A AEAA Sxe
SEW, 7|3, A2, 7F53k Al 31e] $hol) 7HR1 71e] gt Fof dqtel| A A= Aolst
t}. 53] 7152 #of(family’s involvement) 9} 2 Xﬂ" 317}57]“ o] zpolE AH 3}
AR 7SI 2] Apolg AWete ol FAe digh o A3k FA FEeh
(<F 2> #=x).

FuE 771 ok a7 AEE thed 2k WA o] Fopelld A AAH o ®
73 ¥ A<l Family Business ReviewdE ZF2 3}¢], Entrepreneurship Theory and

=

ol

r1r

Practice, Journal of Family Business Strategy, Journal of Family Business Management,

Journal of Business Research, Journal of Small Business Management, Journal of

3 Az=g A} oAl 2 glolele] that Hel ojge, Ao AT
gk ANt wHle] R Az 02 Aol @79} AFAEe Aol EAE

4) U]% FFI(Ul%ﬂ'iﬂﬁ?ﬂﬁ)Oﬂ’ﬂ e s AERE W43 dkEe, IF7F 6.188(2019%),
5.212(2020), 9.848(2021) = Business Journal 152711 Fell A 229 (AA& 8%, 20208) = 7F5714] 2ok

o] & A<l Top Journale]tHPayne, 2020; Neubaum and Payne, 2021; Daspit et al, 2021).



Business Venturing, Small Business Economics (Daspit et al, 2021) 5= &

<E 2> JE7|Hel FHY oA a2t + Q)
o1 At Debicki s i
$(2020 D =(1998 Bird &(2002 z Z(7]E}
=5 A5 ) yer (1998) (2002) 2009)
*Evert S(2016): &
FAb O 2| Lf2tof| A  HhE FBROI AL FBR 108H S FBR, SSC|(30 Alo| 2 (cf 2| 2l o]
= L LA
[ (2006~2018) M. (1988~ 1997 1eF Mol Al | 0 Mol A = SEW, olsfat
= GATSHRlER 1128 | oo A (199772001) | M(200172007) | szt o2,
I} BEX| =3 212 21488 =5 | & 2918 ==
H(&E 324H) «Payne(2018): 7t
e /Zdd e 7tz e dg e/ 1R =y zme =
Topic 1 = ITEE &
(26.4%) M(14.75%) 2H28%) (19.2%)
2o & =
2 SH(18.2%) SH(12.5%) SH(19%) *Combs  &(2020):
FH(15.8%) -
EERET 7t5sto|2 ok,
3 2 /5| A (12.4% 0T £0|44(10%) S H(15.1%)
M7/l A (12.4%) M(11.7%)
o =z=x= | *Daspit, S(2021):
74 0d M 1} 9 ot o
4 AAMI(I18%) | T asen | mam e | lEvwe ss
SEE.1%) MEH11.7%) Holxl g ol
| A ) 1A El(5.8%) HA(EH, o Ao AW | Hel
5 £0|4(7.9% HAME(5.8%
( H)(7%) 22(8.6%)
doet 2= HME A | . =
6 ol & 71F 71 (7.4%) . 04 A (7%) ) Neubaum =
(5.8%) (9.6%) 2021): 7HE7|
HEQl 2% &I gx 8l = 1tstn =
7| mmis4 V) srieA BEEREE L ozel zuel 8
STESTETE S (4.8%) H(6%) 25(6.5%) QAT AToM 4
8 = (4‘;0/“) S5 =M% b B HAL
V. &% AT d3g AA
V719 AT AAE, A9 28 AEE, AgEs JtEAZE SHAH
(multidisciplinary)¢] ¢17-¢]tHBotero et al. 2015). ©|H 7}57]] A4 DA EE A LA

A A e AT7H AW AolA AFE M5 e] A vl Fxe} 344
T o]ioﬂ 01715} :::47]. xﬁ;ﬂ;@ o=z 9 o}\:].. 017]}\1%:_ _%

o]

]i xb@o]i SEW %




Zuete] 7157

e T ek AT ATEG}
Wl sske] A|olstar

rO

Arel d&Fe 712 FF ukEAR
}

3y,

GHEEEE

V7199 Aole 7hEr1g e Al wig- sagh A3S vt Jd A Ao FF
of o3t 7}=7|de AHow, 715 AFAIHZ2) JZAAL v]F(d: Anderson, Reeb
2003; Chrisman et al., 2004), # 3. 4 JFZH(E-2) oAt e sl 7HETFA4 L] &
(of): Chua et al., 1999; Gomez-Mejia et al, 2018; Sharma et al., 1997) Solt}. 2@ 7}
G HZEE7I9 3 2y 7T A g ol A olng 919 Vo w Tt
s AosteE AL v 2s FE Ak HZ 77199 Bl B A
b o, 7FEo] Z1del o ol Ak o] v SH 58 AAH VFRE XS
+ SEWol&, 18al 7}57]¢ol & F&S 712+ 715 (Fifamily)2 ¥ = (P:power), 4 &
(E:experience), %3HCiculture)®] Al 7FA|Z 17|+ F-PEC(Astrachan, et al, 2002)<
A= AR F2 WS T st E A ol g A= MY ] oA A
iz Zgo] Hol, 7tgdsAe -5 kst oy 7S ASA 0w A, T
BiEdrrIder §45ks Heok =go] Helgt oA

=xd
7]
oF

HI J%NJ

Jzin

&

8 FAFES 7Y, A, K] Folv A7lel ZFE(family) S H 7Fstho]
o S 7RI Aol TSl FAlE AL ZERl, shvketd TS
& 7AW, 7k 249 7199 49 43 AAEA SEEAY F
HDyer, 2003; H9 %, 2022). Seibert 5(2001)2 7199 Aed Ao 7}
A2 Otﬂ Dyer(2003)= 7H52 EA47E 12, Ad, =40719)% nhzt
-—r’-/] Aol EZ3stEojof dt)al =45} AL, Zachary 5(2013)2 753} 719
Az | 7157199 A7 ol Foldval Axaitt. & 7S
B, 2Ea B /S L
o EZgA[AHOF & Flojt}
Zellweger S(2012)2 71E 7199 &% A A stFo|g WSS BASF 02 ool
gk ol E thad 2ol FAstaL vk AAE, 77 Gl A
o] 52 ThSoldk 8A4E EQlEHA oW old 7|7t of
o] AgAdae 7] Al o5 vehtr] kbRl dE =
Feoz AT A5 7HE A4 o] AL AFEolyt SEWS BES flE 93
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Nordqvist and Zellweger(2010)2 719 71d7F A EAFEO:  family
entrepreneurial orientation)S AF3lA T, 7H71de A 4L 7IdRY 71E5S 4
FEOE stofof gtk ofu]ojt} vrobrt 7I47F A3 S 7FE A& (Lumpkin -5, 2008)
o] 5744 £A(HE, d&5A, 2EH, k4, 183 A5 oE) vt X
o] F7teW 7I47He AAE FAsked Ewol ¥vkal Fskal

=

EX 3 =
£4, B84, 84 S

o

facs

3. 453 ol29 E9

TFE71AS 7R 7198 T Al 1] AesAle AejEold 4 tHSharma,
2004). webA 7h71g e At ThSol e o] &3 7|l o] 2o R fidE & 9l
=, 719l g o] &2 oln] 7k Aol Wol =9E AL JAINE 53] -2t
B 7FESel g o] 22 A9 = A ¥ vk wEpA 7T ATl 7HEEE o
E (family science theory)2] =%1o] &2 3Hd|(Aldrich and Cliff, 2003; Combs et al, 2020;
Michiels, &, 2021), 7ol &3k dyto] &3} 7159 B34gk d4ES ek 2o T8
sttt 7FE8H(family science)2 311421 A - (interdisciplinary research)® 7F-3HA| (o]:
$HY, AraT, 2F), 7FEETAA A (o F R, A dul), 7HES woj(el: AE, o
=, A =4, &8), 7] A Ak A o] AR duAd, 284 59
thFst @47t o9 A FESEAE Q 513}5 ghroltt & 7FEEE ST ] A
ol7F 7F71 8] Aot gt o * gekeA, W R 7714 o] 71l

)

2™
o7l (of7) Qe AAE=AZ et )

|

01

ﬁmﬂ

Mok 2

e }*:r““ HA(business families
o] & Aolt}(James et al, 2012; Jaskiewicz, et al, 2017; Jaskiewicz and Dyer, 2017;



Combs et al., 2020). o]oll= 7FHAIAE o &, 34 oA ol &, 715dd o2, A
8 o] & & T olEo] EAFFAIS 2, 2017; Combs et al, 2020, Michiels, 5,

2021).

AR, FHEA gl 2 e 33 A 28] shtel ThEe] 27

A5 2
7ML Aadss et A, A, 5SSt R s A, B

o o]Folxttal 7Hgakal Sl

AT 58 5 F A EAR, 4 J5zE o] 2(symbolic interactions)S
A F, FhE Adulet A Agd 23S T, AFEES o)A, v A P E i} oA}
s B AEAEe 54 aas Adsks A A o] 2olth dhd A FAlRE 3
A AL A, 7HRe] AAE I FE3 3 SEWSE AR A eage] A 5= &
T AT AR, 7SR o] E(family development) 7] 7bol] whE ©HAE 71So] ¥
st & AHetal 78k o] 2olth A AT FARE 7T Gl mE 7S
A AY, A& 2410 Fiala 7S, 7SR F7] G99 B T
S 5 4 A YA, AE8t o] E(ecological theory) &E4ola A&t 7tz
el S Fote] o] FojA = ARAQ FE Aol w3k o]Eow, 7S AESH
A f7lAelw ALg) A EARA 849 2450 4T aFeEA 48, Wt B
o]ZoltiDe Massis, et al, 2021). ¥& AT FAZE AR A w42 7H<7]9 9] 494

s, ALE A WA =190 A9 A va 5 5 4 LAt

7S] AFARD SHolA Z1te] H= 7 ARF = RS o]4r¢ld], Sirmon and
Hitt(2003)= w7140z 34kl f1o]l gQlo] 7Idel Fatehe 7F AEF¢(family
capitalism)©= QAUAHE 9] Zitelgtal sto) & 7hSd e ALt B8 Besta BET
o 7)ol FofdhE 7hSo] AdsteE Bolgdh S ZASE dHolE =fo] "tk o]¥ 7t
& ARFE Adsy] A FAHA o2 JESAFEA(family office), 7FE5A
(family foundation), 7}=7]9 A (family business foundation), 7} 3]AH family
holding), 7F&2-&#H(family museum), 7}552F8AHfamily investment company), 7}<3%}

=

I (family academy) 5= & 4 JAH.

5) business family= 7F5719S 2F3kaL old G&S 71A&= 71E5S njaiy, FAlHo 2 719
of #eldt= 7 ALY &, Al § 7S Qg B, 7 AL 2k 1 el Al )
Q189 FE|A So]tHAldrich and Cliff, 2003; Combs et al, 2020; Michiels, %, 2021).



ZFESAREA (family offices)® ¥ 7} A e (family foundations) & 71&52] Aabs #a|d 3
ol HAF AX AL =], 7129 7FE7]]] o] &2 oY d et Ao 2AE A Sk
AA Bl HE A 2A gk 7FEARFA S 7R V19 Al Al AR, 1A, 1
2oL AL Z A A FH(SEW)7F Al & Ho] U A= dad dvbadl Auj=E Al
e 22 &8 0¥ 988 ke 7HE7|9S 23t Welsch, et al, 2013, Schickinger, et al,
2020; De Massis et al, 2021). 7FEARFA S 7o) H-8 BES Bk olue} 2E A7)

7] flate] FArsk A= A E B 7197H sl disto] 7hSol Al } I atofof &
o ZFEAREA S 7HS Aol Al 7147 Aol thEk 14 S AFHAIA THESe] FE o] DA,
o BESIL volrt AFAIACE HEAE Eebgolok gt Schickinger 5(2020)2 7FSA
o] ekt Al o] old Aol thall, THEAMA Y] BRE ARt A A, Al 3E ¢
T Az AR B3 Adxol FH, ZFESARRA S £ 9l® V1978 AlS A Eskal
At TFH O R AR Y] A E 7 A Aok, AREelAb] 5 A Mg =
of st =, o5 Aldlel wet thEva Fstar Aok & A AT FA
B 7S AR 297 olE A MRS TR TESANFA S 7SR ] ZFol A, Tt
AR o] 7]147H4 @5 (entrepreneurial behavior)oll 4&S 71X & Ay, AdECGEY
7 of 2M 52 TFSARTEA ] thgk Q14 9] Aol kATl thEk Z147HE Q14 o] A
Tad MRS el Aol & 5 5 A THWelsh 9], 2013).

F

5. 2L A+ F4

De Massis and Rondi(2020)= M= o] 59 A4 FAZ 2tii 3t 57, A4 A2,
SEW, w&] #A&# <l At (forward-looking) 55 £ Uth

AR, I SA gk W7t o e AFs]EstA] Q4o HMsK(d: 2 da4
o] ok3} FA v & 57} ‘5&8 AE A7), g AAH(EE FAY) B7] )9 At AbaLe
7t SO ® Rt 4 7Y9S Wue U ol et F Atk S 7Y AR
=Y AR ES EFAES %‘— O o Aalfof atw, 7l E A FAAY FEsHA Lela AlE Y
2 & AV £ v Bol doja A 2k ol e Wk Rl SA|, AF gl ek
22 gASHE e deAdo] A Aotk FAAQ AT FA= AYHA ¥ S
SAA G E2o] HE= 29 Fx=H(new norma) Al the] A3 H a9} wAake] xjo] &
% S Btk
SR = A8 A A} (social capita)S & 5
|E£24 0% Qb Aol A dnts AAE &

2 Q% AL8) Al = uloE 2 (remote

E

e

£ o
nJl

o) - 99 o] e A A}
b e ey
ork)Z Ml FEAG} AA AeE)

}
to flo
N

N

O

LAEE 0] Q)= WlEel = 250073,000, AAl A= 4,00076,00071 ©]

6)7FEALTEA L A A A9
8 StH(Welsch <], 2013).

o] %A glrk

}:1



ZE AL gtk o] i 255 A2 o] Fo e §iFo] wak(d: IT &) A% ks3]
oAAZT FAA AT FA= HdE 257 7 EHY O ks E9de] B
o] F7F AN, AR o]F 7FE7 e AHE FEAE AEE AT EE MW S JE
stel Az, vl RUEY, 45xd vrius 5)¢ B Solth

AR R, A3 A A 7H] (Socioemotional weatth: SEW)E & 4= gzt :&21 o] 5o
7S A vk ALY SAA, AAA A B A 24, 44, B
sh T2 5)Y A, AW FAHAQ A 1] WE9 o], ZETIdAA A F
oJabAAALe] Abare] HEAS AT Y Fol hE o] Bad slojt} o] 37
slell Al SEW A& Xsp7p 2 A & A 7 il
2o 5 A AL VS 28 VY B 8)E 01‘%?71] 7%34%%‘2&
A= 7 = Aol T2 SEWS] S aAlE ol 9A

717 A §ooe] 7hA skl wstE vk
Al 2®l3 SEWO| 4 8= Wk ¢ d&7)?

J
i

il

A2, v Al Aot Hesitt 7S AVIAgA ol AltiE U s
A gsle] 31 s (Miroshnychenko et al 2021). 18y S5 22 o3 843 Ay
o A% FTEGE & 79S & A= d 241E B, 3A 9 g A7) 715y
AR} A& (family history and tradition)ell tist IF-& =724 =X E BET o]t
Bl A Fad AT FAlE e 28 AS ANE 5 AS Aotk AR UE Qg A1F]
A, BAA FH o] 771 FA o oW QS VA= ole g T4 7Y 54 o
7199 HAd v 45 7A=71? 22U A - $o AgEoeE AEo] 1k ¢4
THRA7F? Z2 Y o] Tz 2 X Est= F4 71571 (Long-established FBs)< H| 7}

71dell Hla] A4 71Ee] 7hx] Fcore family values)S Z o] HAIA $71E & F535
AL AETR 7EEI 719 e Al A THEe] ZhA I ok §171= 7SI 3]l oY
A FEFS 713712

6. olm A A #H AT

Seluel 75714e] At Qi Al F 4 2
£ ek Aolth 57199 Wl A A9, BY 4, VEEF, S 05, w4, B

< O, ] - y

WA T Av Aot gEo], Rl wb|g A el R T A1 12 o] ristAl
Fzte o] 7kdsA ol 2 HAZE Ha vk wEbA Tk el tigh of#l A A 914
o] ZHAaof gEo] F4ARI olnA| o] Aart FAETE WA dastE|et A o &
3k A o2 o7 <ol SEWS} Al LE o] E(institution theory)S & F QAT = 71719
= FAAQ HHoA Hes et ol @iAAE AAstaL o] 59 a7 et vl 7}
7199 A S g58tE e 5, 14, 7 T AR FAALES] XA, A4 TIdE
aefstofopsth ol & 93] FAH R 7]’&'0_7:"7]' F-(E)e] o]do] o, Al 7]=9] o]



B oaE sEve 9] AT dgs AuEa, o
719 A5 AAsH] 9 ks s .
d™2018 ) E T2 Ay 9=(F 3249) S TAHeRE AT &S A st o]

9] Family Business Review(FBR) & & Aol Al =

ghol Blaeteith 1 Ay A9t A WA A e R JpEY

TIAE, AANE 5 AEAFA75%) R 453 ko, FA] ef

(26.4%), <A(182%), AF/EA(124%), 2943 11.8%), 18|al 7F=E7|de] SolA
_C’)__
&l

(7.9%) ol et o= 3199 Bird 5(2002)9] A-oF ALl Hl=ghs Wt on, o=
oA F= AAL-o] A & Aot} T ulErA s AFLE Aotsly] Y3 G T
T8 olE, F VIS 3AY A", AuiarE, el &, FAkelE, ATIEolE,

SEW, AZo]& 55 Attt &5 Ak 9] Weto g 7]—%— o, SEW, F-PEC &
& W 12719090 A9 AHg, AT BYFFA AF Fk AR ol B9 £9), EA
vel B4, A AARS) SEW 103 ojoln An B 47 58 A

g 7279 ATE 7] AR w2 19709 B2 g0t Zuke] sjdEt
3 FA A S AT AAX, AAUE, Tl A A—]]TA]— WEA T3} QB 8
A5 At AAl #HE AT FRHRE ol FaL AU TR E, 2022). vholrt = 8
AERTE YA S g9mioly AFA9 =fe] 1 Bo] o]FojAiL Y& & F

1A ol BE F3F AT #eA B H2EE 5 AN, As vk e A%

o ohdl A 2tk A Be A, A AS S, eln FAE e el
Wt

rﬂa oo Jﬁ
i)
R
2,

Bl AT 5 @ Bl At BAlel ol ol Aok & Rolh volrt A4
Fol FRAW 719e) the aclEel Y@ AR 74E Alxde] ofdte] BE Aol

2 Jldslee,
Yol7h £ A7} ol FolA7] $3) 71 RAQ Ae] Azelrt TEHolok shelet o



ARk WA 57159 BAAR T5e] 45 -
AHE ARRGIN F2 A Asel AEHL AL, ol ARG FAD A7)
ofel wa ohleh F7h v ol R ek ol BARe) AR e
A& el A ol AslelA 7719 A & =
olth, et Aol Aol T A% AN, Aol B dolH Ao ofele,
W9 e AR % HETIgle] ol Ak wle] $AH A7 Fol AxF ook & A
& e,

A FFE A Welel] 1) LGN ol T ezl 4
o]tk Botero 5 2015). 7HE71 e AR okhlek A AA 53] Selvtete] F Aol
W, ZA8)%e] 271 AL olo] UF AAHA AL Ao U Aol Bas

oh S Algake ARt o] ArlEe] Folshe AL FAtE BAL 4F 1 A
Aolm, A A sA A AAT & AAAF 7| ofEThgo] vehdth 7%
N9 = 4%+ olgolma ST A9e 2e £ue NG #W 7Y o] HES

weslelof Btk & V1AE ARAY, AFE NGAY FDsel, A%4F AFH EED

71940l A|&HA 7]l
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The Burgeoning Business Research:

Family Business

Nam, Young Ho *

{Abstract>

[Purposel]

Comparing the research of family businesses in Korea with the study of those of developed
countries such as U.S. and Europe, I would like to suggest a desirable research for family
businesses in Korea in the future.

[Design/Methodology]

The research target of this paper is 324 papers that published in professional academic
journals and master’s and doctoral dissertation in Korea(2006-2018), and research topics and
research results centered on papers on family businesses published in major journals such as
Family Business Review(FBR) abroad and compared with Korea.

[Findings]

First, the research status was that the research methods showed that empirical
analysis(82.5%) such as hypothesis verification were significantly more than qualitative
research(17.5%) such as theory building and policy development, and the research topics were
management /strategic management(26.4%), succession(18.2%), financial accounting(12.4%),
business performance(11.8%), and specificity of family business(7.9%). I would like to suggest
the definition of family businesses using family involvement, SEW and F-PEC, and family to
the analysis level of research, introduce family theory, family capitalism, social capital and
SEW, and especially emphasize the research topic related to raising positive images about
Korean family businesses.

[Research implications]

Family business is a new area to come to mind in business administration, and the status of
the research of family businesses, which are the majority of Korean companies, and the

proposed future research are largely suggestive.
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Research, Family Science Theory
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