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Sal}abol A H7H2006W 2018 A=Y BE AT HES 28 Adil SoeR(E
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[7d ]

WA AFHH o g JPEaHE 5 A5AF(825%)7F £33 AR, AL 5 H”Oﬂ:ﬁ(175%)
= 3%

3] woko ‘11 T

nt 4% 7ddeel/ 78 B A2H26.4%), SA1(18.2%), AF/31A1(12.4%),
G 11.8%), 1E]ar 7157199 5olid(7.9%) oItk &5 AT Wetow SEW 5%
&89 757199 A9 }%, A7) EHeEel 7S F7h 7FEE ol 2] =8, olwA] Al
& A, 71 A S5 Adsth
[2512] AIARE]

77198 At At Wess AR Goolu, AA frobl]l f-elvet 7FE719h 9
Aol B A FF AT e AT A AARE AR o] Aval i,
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AGIE A9 AFNOR sz SHEOR J19e] TR A5 D olF Felau g
Qaate] 45 Beel #a ole BYS Az AAA AT Aol AAF9)
Q14 9 seke e 2o Al 7 24 2 AAAAD e

o akal ‘2}9—&1 =4, AT 779 ﬁxﬂxﬂxﬂur 37‘ h ?f
1241 #AG oY FAAES 7HA L lom, AlA, #}3HH
H AAE ATtste] olell #Ek A4S A AStetaL kil B 5 LAl
Qe AN A(EH) T shtolw, #A w|=7d s3] (AOM) ] Al
#3}HDIGs: divisions and interest groups) & st X3 o] 9SS &ld = b,
NE719E A AR AAG G g E7PAS 93-S S gtth(Astrachan, 2003).
H5E 7FE719e AtE n= A A 722 o7, v A 9] 5 (backbone) 2 <143}
ATHFRE =, 2022). Holrt 71571 m=79g e %B%E At 9lom, GDPY
40%, =& 2] 60%5 AYA AL vk 3 31 ¢] 7FE71el thslo] Botero et al.(2015)+%=
e G 7ol 1 AA Tl TA7Y RS Afstal dokal FEskth &=
g FE1AS rE AA A 33s okl Utk 592 EE 7199 60%E 7T
GDP9] 55%, 11-8-9] 58%5 AUA|aL 9lown, 27912 GDPe| 70%, 1189 75%%, 0337‘**
74714l 3Rk AHEE Aol7Ide] 2/3), 9 24wk el 18-S HYAa glrhar )
Hol7b 7k vE 719 FEEY £ O ed AEe, ArIA g ol A& Tks
o A S Feh
7HE71S Sl 22 AAA
7]aL ‘E} :rLXﬂqui }5 ]OS

N

G} B o] YrjH o A8 A GPE & ST o
e 2 9 gol 3 3
shol A HAY S

3] 0] o 7}21 Txﬂ 5

Jl

H
seluel 7571900 AR AT Weke Adsh d Qv FALon 2

R 2o Sl 429 ATE Ael9l 1Y AT vaste], FF
H = _%_
3} o] AT AA, 2719 Bl T g Halolgel Ul eFs] gels

1) @A n=A4 Ogﬂﬁl“ i 2671¢] DIGsE TA %ol glen o] F 7157]¢]-& Entrepreneurship &%
o] &ala glom W 3(3724%)S R e B3} = slifoltt A A m A dEkE &
¥ o] %] (https://aom. org/network/dlwswns interest-groups) & 1 4 UL
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Aok AR, 771 B Fa AT d%s pelugket omom Este] Avlskth
WA Evete] AT A 20209 AL dmarIdEslel A wke TeAv9d
Ty ool A “feve 719 AT s FATE AR stk @l9l= Family
Business Review(FBR)S Z 5+ 3}¢], Entrepreneurship Theory and Practice, Journal of
Small Business Management, Journal of Business Venturing, European Journal of
International Management, Journal of Family Business Strategy, Journal of Family
Business Management 5ol AlAE 715719 dd =858 $Ao2 A7FA9 A+ A
3} el A9 ALtk AN, G5 Sete A5 M d A7 gere Ald
stk

I. 745719 F2 o2
L 57199 Bos Auj 7z

1) 7157|192 def

7FE719 9 Aol w7bvit dxpuitt 254 T2 A JoF il glom, o}A] FUE A
gl 2l 2k LNT9] Hax(2007)9l oJshH, #A 71<7191<] dole= <F 60 o714 o]

F43FaL At} Westhead and Cowling(1998)2 714 A& <] Wiy o g2 7157]4
Aol gaL =, 9l Au) 7FEo] 719 A B0%old L glevkE AR

[e)
HollA 7FE71dS Ao Wl 9ut Astrachan et al.(2002)= “F-FEC’o]& 2% & A}
ste] 71E719S AlFH R Ao W dv) E3 Shanker and Astrachan(1996)-2 7}

of o] Aol wet Fe, T3k, Folo] Al ZHAE vre] uFsta gtk mEel A=
Fz(2022)9] ool w2t 71571ds Vol (V& ofof Aufst= 7197 e2 Aol W
Ak @k 71 (O 719Se A A ANAAT)RE o) FE9 240, 3A)
ol A A= Hen A 7hEe] Tl thdt dEre SAlA(AA, A )

= 455 gudn add dFA4Y V19 AL 247 719978 Gl ol
A

wh gl & Womh AN oo I Kol ox rlf

)
N
o
)
T
o
n
k)

2) 7tE719 e 3AHY AlAH

7710 3k A" ARbyig]e] 719 (business), 4 (ownership)oll v7h 74
(family)= 7k Zolth 7192 A3 A7} 2ol ZEMEd st 4 97/EA o] o
o] 43t0], 7}5& 714 A% AHChief Emotional Officer)7} 2ltio]n] 745782 93 71
399} 737} ool &EhH mpx|Eto 7 AFAL o|al3] ojAe] Fuyo|n FHEEF]
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o} o]A1817} olol & HrHGersick et al, 1997). o] 3349) AAEIIA HEE 71 A 2w o
#o] Aalolnl, A e 1E PAY BE 1 sz AR, T, Bgoln], A oly
Bahala AFE o Ak o olEe J1GE Beig - 9% BB B, S 4
g]o] LA $%5 4§ E] AFES ASHOT FAT Ykl B o] Aot

3R A z2"olA] At Z1ge) FRuE B2 ulie] AR od A5t o
fmu Aol 22871 % drHMichiels et al, 2021). TebA 7157131e A olw]
A<l 7}&94 s Geldolet ARl 7199 ¢ 4 2aA 1Y) ol

P

1

<O 1> 7H57Iel 3Rk Al

. Only family members
Only owners

. Only employees/managers
. Family owners

. Employee/manager owners

. Family employees/managers

N o Ol s W

Managers . Family owners and employees/ managers

& Employees
3

3) 7t&71 el Xuf+=

AETIe AT AR AuTast 98] AT R o A8 = glor, o]
o AMTEE 2F Hgs] AT Aol MFAT Aol

(1) 7F=5e] A=

7}£9] AujTzol+= 7EAIES Y3 73] o (family meetings)9b 7159 3] (family
council)7} F=5& ot} 7HE3 o= ThEo] 4 H i % TRt TAE EEsIL, 7Y
of tial wig-a1, 7} AAAGY 7159 7 2 HES FrIHes F#u|E = Q) vt

=3 9= A3 7} (strong family) ¥ EE3F 7]°d(strong business) S 753t o =

o] #rt. kA 75993l = BE 34T o] 7T gl sdshe=tl, 2 JHeke] dEERE

TAE Hde = 7|y #Add 715 EAE EES] Hste] FU1He=® 3 BRIt

7hE9l 3l e] A AL 7 A Le] ZIdel diEl 7= 7S, & 7IdAE

ket 74se] 7128 BAALE AAE AAS et (Fd s, 2022). 7HEe] Aui+
%

27} Adz A5E 9 4% 79 0e] 25L Bol dad 4 AL Aol
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) 7199 ATE
7199 AuTEE ol A7k HEAIE, ol AkalE )4 e) AuTRl Ay Fo stz
71909] Alole vlehe] 91719 chuld Qo] BFelth /57149 olAkalel /14 el A

BE 71 1S FRA0E ol Fol7l ApEol b, ALSlelAlsh ¥ ol gl HIZE TR,

aelm A1ge) ARG TAY AR, HEs £FE RESHAL AnPGA

#, 7199 PR Y, eust BE olsluAlA nasks (Aol s £

Rtk o] % 7HEelALS (family board) ¥ AW 1GBG) A wolsA ok

K FAUE @ 149 Yo FAHE, HEGAR EASHE olALslo|t(d I,

2022). =S 1E7190e] Bl eV JhEel FEsE BuHel oA ge WA st

Apslolabe] wgje] Ba stk

B

A5 Fa o

7719 3 T8 o] E2 WA 247 Odom et al.(2019)+= 20061 F-E] 20131 d744] o]
Foj7 o ATE EUlZ 571500 5t o), & lFRlolE, Mol E, Aol
ABANA AR, 223 A2 G AL Ak olah o]elat o] B qheks] A

A g

1) dizlelolE

EHE] o] &(agency theory)Z 7]942] Aol @3k o]Z o2 719 F o|sjBAA
1 7, AR, ADA T ol daE wl, ol & AIS] $Igk v]go] wAs, o]}
HAE o]Eo] iglo]Eelt) digRle] &L 7M7Yy v7tE7I9S sk Al
aglog oldl= Ho F520 29t tiellel AgA} ko] A5, v T 248 A
T2 2‘4 e AFo g vm g vk g gl v]&S =ol A glol 7] sl 7
AL At Eol7|e sk, 7FETAd e Aol 719 7hA¢F oH AA 7 ‘2,\%7}%
AakEl 7hdo] EAgith, WA 7 o A7 (managerial entrenchment hypothesis) 2
F57MdE & F QAT o] 7MEE 7 Aol AREs Eold T F-of 710137}7‘]01]
FAA Fge vHve ootk WhilE  o]a] U X|7Fd(convergence of interest

hypothesis)> ﬁoéﬂiﬂ A %%Ol Skt et =5 3F olsjRATE dAeke] gt
398E s T Bk olEolt(d9E, 2022).
AN maow% e e CE R E S EE R E e
BAGle] o]59 B S3 7E £ 5ol tid] AURA Tsiths 7oA Wkt
(Michiels et al, 2021).

2) &AL OlE



A} o2 HA7) o], Ax} o]

Ao 9o )4de) BEe| A BE F& wATAL BE F
E

AU 28
(F9 3, 2022; wEA

A7) o] E(resource-based theory)& 7]14e] B3 240l ola] HAgo] AAHT)
© ol&d, 7S] A2 oY THA7E A, o] T 7k (family)o] tHEA ] AFglo]
ok 7SS 2A 9] of g g Wiroln] B Tk AU g ol HAR Sl B
Ha Aol F 77192 JHQlel EaF ZIelA ddke Aol ofue} Tk AT
7 detm, A Lok THES WAF on|e] Akglo] & 4= Sl 7kl JIARE o]

o) Agle] Hel, 74 FALo] A% gia) ol gA AskeAe tal Yzet, AAY
B Ul el e L Gatolit el Stol uhitolof s, hEe] ke H4s)
S 442 Fulskstelol @) 3 715o] Agselor EER 714le] B 57h 21 2(Strong

family creates strong business)< @ Q14lstooF shrh(dd s, 2022). $HH Habbershon
and Williams(1999)= 7F57190 9] A& 7H5th3-(familiness) 2.2 @8It AR A 02
7HEE 771 dEA Q) Aol 7ol H>E), & (A2 S 7A= =
71719 BARES] 1S5S oA9Al A stErtel wEk 7199 A € FE A,

RA7b 9 FE Qrks ojulolth

4) A=l"MA THRI(SEW)

AF3] A A A 7FA] (socioemotional wealth: SEW)E Gomez-Mejia et al.(2007)ol] 28] #5
A71E oo 7EU|Y ¥ 7SS FEEke gl o]E F9o shto|th SEWE
715719 49 dell A AAAH R whEolxl o]2o R TV QU] HAFA SH S
BA 7195 Axshe o]2oR, 71 22U F5AQl B4 AAA B(E)E =
wuk oyl 7HE7|9S AEH o2 fA 8= vlodlE St Berrone et al.(2010)2 SEW
THEol 71l FAbske A o E BAAE = 7HHQl A o' A olstal Jlty. SEWS
AL 757199 A oabAd L A H(economic wealth)¥RE oy 2} AL3] g 4 F
(socioemotional wealth)®] A2 53 &4 #Astolx= A4S 7RIt Aot
Berrone et al(2012)& SEWS= 7}&0] AA4, B4, Al84 o1, 1% 93 58 2547

R N s N
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= A3 $A7E Aoka Agsta, 919 SEWE D 7He] A9t Ak @ 71l oig 7t
LAY A%, @ 7150 R A% Ak, @ 710 2R NF, 6 SIS
S

5 MZol&

A T=o] Z(institution theory) & #|%=3}o] & (institutionalization)< X—‘,% EE 9SS
A 7 = B4R 7] Blo] ofyel A st AR oY= Ao od A
G- @&d0] FoEo] B4 e] Wzt wet A28 Adate A UAE ¢ Advkal o]
(A7, 2008). & x4 o] AEst7] A= E&4 Arks st 2l o] d e o]
A2 5H A (legitimacy)s IS5k Zlo] T8ttt o7t Fidolgh 229 &3
o] npgkA et A st Ao i 74X 1Al A AAek F-iele Ao R AR A
o] AlZhS ofmlgit) o] o] B2 XAS Ve FRET ol HolA] FOoHA WEo] o
o HAE R 7], AR 1A B AR VIdE T AT A
, 2007; Meyer, 2008; ©]7d%, 2019). 7F57190& AmolZo] wAolA BH, 715711 AHA)
shite] 24 & 7|98 oItk Flolth volrt 7HEr|ge] AEA 0w AEeka W
st7] §1al ol BAAZTE AGYS f5atolof gt ol S fal 7R 714
S v, 7R A T3 QAR 719 AR EE, TS 7199 AAs wo
A AbaL o] s oRAlTHE g S, 2022).

ol
¢

-
O.

=

[ 1o r_>i il oln

M. 7t=71d 94+¢9 88

Feltet 421900 AT ATl Fut GAE dste] B s9leol
AR Ao o2 g ek W £(2020)+= 2006~201871A] (131 7H) %I{% A]-8FAL 8L
11283} 3R =F 2128(E 32UWS WFeR $evel 7157 53
qagu B m o8 wez S E/9e 9T 83 nEsag o,

o

CHEEEEEXEES

WA 7F5719 9] Aol ofd Aol A7} ALY EAES] S W UEE =19
ZF 3243 Fol A 1603 (49.4%) 0.2 A gt} anpE oz Xul 7159] Y Holel(S52)

2l Hsoz Aol WYl o] 797 (244%) 010 o2 & B A4S % 311”3_ 7V
TAYY AES 7IFOE 50%0]7%H35H, 10.8%)°] 7HF wakom, 209%(74, 2.2%), 5%(3

8,150, 20T AU NS SHY 2R 5 el ey %5‘?&, 2020).
A7) 23 A Q] Agelel o, SEWS 83 5 45719 Sold Syom 7



sk At Aok 75 & 5 3

<E 1> fEve 7HETIle ARl el
(82.5%) 0.2 thi-ta AAekelaL, A7 e &
datict. 53 AANL 219 (6.1%)E thREo

A
O/

gk Ao}, AFAFI} 282H
hd el 60H(17.5%) 90 =

HT S
e

<

1 AISA A A gEE 2ACHEA, S
Al B3 Aol Ak, F 7HE71940] FF ozt ng‘z}om Mg olZolut BHL AN
© gl wee 30 bl elelfeg g dE A 4 AT

ZATe
J = H8% A7(413%)
21 DB o) 7157196] Ak A1) el vl
3 =

SE SA] SAg Aol EH oI, 75719 Sl TS SAsk=t 283 DB
& A3 =F2 zolE u/\/v\r%
<E 1> ATREY 27
HE A7 60(17.5%) A BT 282(82.5%)

ol .

. s S

TE | magyg | 2ezE | ARIED

olojEE DB olef |
e 21 39 51 85 141 5 342
= 6.1%) (11.4%) (14.9%) (24.8%) (41.3%) (1.5%) (100%)

G 995, 20008 Fastel AT AD)

2. ATFA

<E2>E A YUty FAE AT Al g8 BHE Adolth BRA A% 7
Gne)/ A9 Asto] B A R, olel ARH O ANTE, AL, 27, CSR
o] EFELh. THEoR S B =ELS 182%019, olol= 57 B, FAA $4% @
% AEAA $AE 98 2% 5ol T2 FAAL. AT/EAL 124%2 2o 2, A}
o2, A57M4 5ol FAZ} L] ok AT 118%= kg wolglt, 219
Ao W AYSL el 1 719 Aol E a9

it HE7191e] Bol gL 79%= WA gk, ojol= 7= A& BAHE =

t}

A BRI, 74 AACHE AR, S8t HEe) G, 1} 9] o]
2l Solsl ASA A1 CBO, ZA5el, A5, A5 ueIsl SEW 5 47
o Hyole] 2FH 2R T ATk A9 AFYE T4%E FE FF FHYES F
F29) 7157190 B3 AT ool 3 ek 7199 QuEe] B B
= ZAEFA)E 54%2 ¥ F o] Agkd), oo Qe daldE dAHe PE

2) <E 1>9 3 F =it § 34282 ATFFHAA FEE =9 SA2 AT =1 F(324R) R
o A vER

3) ole] Yolo & A Aol gk A zxg HAMS} Aol B ﬂolEMl EH?SF Ao o, &
o] APt = 7SIl ek Ak vl BAH Az 5

o
s
rl
i‘-‘;
L
L:o
-
)
Q
-
>

i
lo,



7} B astEe o AxIT

2oz 39 FAE A d3S Ayud vy Zuh d#o] Dyer et al.(1998)
Family Business Review(©o|sl FBR)ol AlA1¥ =w(F7EE 198871997) 1868 S tlido =
TFAE AT TFS AT 2 AR 7o FEiE1475%)0] AY weka, S
(12.5%), 710494 FHA(11.7%) <=ol1t}. Bird et al.(2002) FBRel AlA® =% 103%
FEgtete] & 148919 w=is FAIEE EAsY 1 Ay A/l Ad
(28%), ‘0—7:“(194), E0]4(10%), 25(10%) =olith 53] 201 A Bird et al.(2002)<]
T A= "4 v 1] FAE AT 5 vl szekAl vERar Qo] 1 A
of tigk AlAbelE v F5 & AN

St Z Lol Eo19} Evert et al.(2016)2 7}é71 FY2 |2 ATl B WS
OJF AR, £ Y W o|ETHS sttt FHeTE 53] #AAQA o] E(key
theories) . & @] ¢lo] & SEW, o]ajdA A} o] 2& A
o] FA|7} o] dde] 27tom veha 9ria FAe Tl sk Daspit, et al.(2021)
7157199 A= 7719 o] BF 52 A (homogeneous)©] oFU 2} o] 2 A (heterogeneity)
ojgk 7Hgstel o] FolAaL vk FAsIAL At oE W, IS HIAA A e
SEW, 7kx| 3, A w2, 7453t Al 71e] ko] JHR1 7he] stk Fof dqtell A A= Jdelst
th 53] 7F59] #hof(family’s involvement) 9F 22 FAl= BI7FE719 o] zpol& R e}
ARk, 7S] 7] Aol E AdushE oAl e AdFE gYd FARn st
(<E 2> #A=x).

g o

;3
e Koo

Fau 7FE71Y Eok a9 S A thet Atk WA o] ool A AAH o
71 %242l Family Business Review?& ZFZ 3} Entrepreneurship Theory and

Practice, Journal of Family Business Strategy, Journal of Family Business Management,
Journal of Business Research, Journal of Small Business Management, Journal of

Business Venturing, Small Business Economics (Daspit et al, 2021) 5 & 4 2

<E 2> J1E7|Ue| FHY AT pE(FelHt + o 2)

o LA i )
= A 5(2020) Dyer &(1998) | Bird &(2002) |Debicki S(2009) z =
ES
22|zl A _ «Evert §(2016):
_ FBRo| FBR 108# & |FBR, SSCI(307H
ZTAMAE | HHE(2006~2018)E _ tiz|2lo|&, SEW,
_ HZH(19887199| Z|EF XLof| A)oll A .
ZTANY | M HRALERR| =2 - Ol AKX} o|2 &
_ - 7)E 186 | ARN(1997 ~200N=! | (2001 ~2007)=!
= 112= 10} sh=X| sirlo|l2g U=
_ _ == 148H =2 2918 =2
=& 212H(5 324H)

ol EAF F53 4 YA

4) "I FFI(M=7EE719gs)edlA 2tss Adz A 43 237hsw, IF7F 6.188(2019%),
5.212(2020), 9.848(2021) % Business Journal 1527 oA 229 (A AE 8%, 2020) = 715714
Folke] thx 22l Top Journal®]tHPayne, 2020; Neubaum and Payne, 2021; Daspit et al, 2021).
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dIpa|/dgm™er Jt5e| eS| AP ee|/ME «Payne(2018):
Topic 1 7|4 x| 1 (19.2%) -
(26.4%) (14.75%) (28%) &0 XM &,
2Ha A7A
2 54 (18.2%) S (12.5%) SH(19%) .
(15.8%) «Combs &(2020):
) EE R csole of
3 2/ Al (12.4%) S0|M10%) | ZA(151%) | 7HEE0IE ekl
(11.7%)
ZGHntet o FHS *Daspit, &(2021):
4 ZEMTH11.8%) Z-5(10%) X 2lst 7| Ef '
MZH9.1%) IE7Ide
H2H11.7%) . X
0w | saesg | IEH. ) e dd s SEH0IZ &
5 £0|M(7.9% HME(5.8%
(7%) 8.6%) orE=e.
M e7E7|Y Moot o=
o4N(7%)  |BIM2FEA06% -
® (7.4%) (5.8%) 1807 | 96%) *Neubaum S(2021):
wael 2/ | JlEvldnd | dSHET 45| sE0|Y o2
7 Z=MI(5.4%)
(4.8%) (6%) (6.5%) Z5lo] ZQMT}
AT Al A q A SN
8 7| / =M4.0%) ol Lol A 47}x| BHd
(4.2%) Al
V. &% AT gt AA
71571 dATe A9, AAste E2 AgEl Agss JlEAEE SAlE
(multidisciplinary) ] &37-o]tHBotero et al. 2015). °ol&¥l 715719 AT-o] YA EE AarA]
A A e A7 Hgd oA AFTt 7}571"‘4 A Fz9} 320 Al 2=E 2] A g

elo] &, HAbol &, SEW § F& o]l 97}

Yael =719 Are Age A=
vl s} Ae A .

3t =97 AgjF o=
sl g el W

-Q sttt o] 7] M= 9

5L
FF

AE799 A

7FE7194 8] Aol 771 Aol v s a% 9T
ot 7157199 A=, 7Y AFHEIER) 9499 HF(9: Anderson and Reeb
2003; Chrisman et al., 2004), HiL 2GR IH(Z2) o|at3]o] rfate 77399 (4
Gomez-Mejia et al, 2018; Sharma et al., 1997) s°lth 28d 715712 v 7457149 o
21 7157]9 AA| = o] A A (Daspit et al, 20210l 22, $]o] 7|Fo 7 7FE57]1S A os)
A& viAshA] &5 7 Atk H2 7719 4] #olA Bks w, 7F59 7]
oo Bl Ak Qo] HAFA FH 52 AAH 7|FE s SEW o, 18

o) St

pu

2~
a

o]
H



& (E:experience), 3}

=
Ak F& et

7FE71d 2 9% 71A = 7S (Ffamily)S A8 (P:power), 7
(Ciculture) @] Al 7}A| & o] 7] F-PEC(Astrachan, et al, 2002)< 2
9] st E AAZITE o]y gt A= 7HE7|YG 9 onA] A E EFo] ol 7t A 9
& A s ofel 79 S ASH R §A, HHAIA HEETTIE %

= delE E=go] Hezt AKX

Lo
M
1>
4
M\
-3
N
B
ki
o

2. AT

BAFEES 714, A8, 19l Foluh, of7le] 7 family) & A7bete]

Aedst Aol 7
Ha7} o) ¥ A28l 7o) BERsle gold 5 9

A7 de b
tH(Sharma, 2004). webA 7F57194e] A= 745l w9k o] 23} 7]9je) #ek ojze o
A 4 ol 71l g ol F719 el wol mRE L oA, 58]
gutete] A 7hSell B o] £ A mYHA g ATk F 7SI Al Tl #
Al AL R, et 7k VIde] el FEE A, 7S 249 7199
@ A= A FHEAY F0l7] waolth(Dyer, 2003; &9 &, 2022). Seibert et
Aol AL Aol 715E Wl TFP o, Dyer(2003)% 7HEE A5
o, 22197} R R 24 QTe] Mg S E ofof Frha F33tg)

o it
rlo
o,
=
N
NS

y H
31, Zachary et al.(2013)2 7153 7|9 EAlol AF-alok AU | 757149 A7) o]
Fojgal s & 7SS O AR afe 2 U, a2a 39 f88 7Rl
st FA3k dejolng IS Ao Bl Eghdlor & Aolth

‘]‘E’j
AT A FhEolet WS RNFFOE Y
ok AAE, el 22 HF AT
28t om olaH 717} ol ] wieleh
7V 7490 3 A909] FgolLk SEWS
S % A BA, A5 2L Fe
o Gl @ Wk ohue), 1 At v
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{Abstract>
[Purpose]

This study aims to suggest directions for future research in Korean family business
by comparing studies of family business in Korea with those in developed countries
such as the U.S. and Europe.

[Design/Methodology]

This study analyzes 324 papers which consist of published papers in peer-reviewed
academic journals and master's and doctoral dissertations in Korea for the period of
2006 to 2018. In addition, this study compares topics and results of literature on family
business published in the internationally recognized journals including Family Business
Review (FBR) and those published in Korea.

[Findings]

My findings are as follows. First, in terms of research method, the frequency of
empirical research (82.5%) such hypothesis verification is significantly higher than that
of qualitative research (17.5%) such as theory building and policy development. Most
popular research topic is management/strategic management (26.4%), followed by
succession (18.2%), financial accounting (12.4%), business performance (11.8%) and
specificity of family business (7.9%). Based on the analysis, I suggest that future
studies may (1) define family business based on the family involvement, SEW and/or
F-PEC, (2) include family to the analysis level, (3) introduce theories of family, family
capitalism and social capital, and (4) emphasize the research topics related to fostering
positive images of Korean family business.

[Research implications]

Family business is an emerging area of business research. This study contributes to

the literature by providing the current state from the analysis of prior studies and

suggesting directions for future research in family business.

<Key Words> Family Business, Family Business Research. Korean Family Business Research,

Family Science Theory

* Professor, Dept. of Business Administration, Konkuk University(nyh3850@kku.ac.kr).



